
MIT Industrial Organization Workshop
Fall 2024 

Mondays, 4:00-5:20 PM in E52-432, unless otherwise stated 

Date Speaker Title Location 

Aaron Kaye
(MIT) 

The Personalization Paradox: Welfare 
Effects of Personalized 
Recommendations in Two-Sided Digital 
Markets 

September 16th Chuan Yu 
(Harvard)

The Welfare Effects of Sponsored 
Product Advertising

MIT, E52-432 

September 23rd MIT, E52-432 

September 30th Karl Aspelund 
(MIT) 

Who Gets the Fish? Permit Markets in 
the Commons MIT, E52-432 

Tishara Garg  
(MIT) 

Industrial Policy and Coordination 
Failures: Evidence from Industrial 
Estates

October 21st Rebekah Dix 
(MIT)
Joint with Labor/PF 

Combining Complements: Theory and 
Evidence from Cancer Treatment 
Innovation

MIT, E51-151 

October 28th Spillover Effects in Complementary 
Markets: A Study of the Indian 
Cellphone and Wireless Service Markets

MIT, E52-432 

November 18th Tobias Salz*
(MIT)   

Sources of Market Power in Web Search: 
Evidence from a Field Experiment

Harvard, 
Littauer M-15**

November 25th MIT, E52-432 

* Joint with Harvard.
** Talks hosted at Harvard run 4:30-5:45 PM.

MIT, E52-432 

Martin Beraja 
(MIT) 

The Life Cycle of Concentrated 
Industries 

Joint with Trade 
MIT, E52-324 

Ying Fan* 
(University of Michigan) 

Pharmaceutical Advertising in Dynamic 
Equilibrium

Ariel Pakes*
(Harvard)

December 2nd Chiara Farronato*
(Harvard)   Title TBA

Harvard, 
Littauer M-15**

December 9th MIT, E52-432 Title TBANikhil Agarwal 
(MIT)

September 9th

October 7th




